THE BEVERLY AND JI M ROGERS MUSEUM OF LONE PI NE FI LM H STORY

Col | ecti on Enhancenent Program
A Five-Year Acquisition Plan

The Beverly and Ji m Rogers Museum of Lone Pine FilmHi story
(call ed here The Museum) intends over the next five years
to enhance its collection through its Film Menories Capital
Canpai gn. The permanent mnmuseum exhibits will tell the story
of Lone Pine’s filmhistory primarily through still and
novi ng i mages (production stills, short filmclips from
targeted filns), audio(interviews, panels, nusic) and
interactive displays (video upon request, transparencies,
speci al effects, sound). (See: Exhibit floor plan,
attachnent A; List of exhibits with collection itens owned,
Attachment B.) The Museumwi || also build a first rate
collection of related materials including guns, saddles
(Cowboy Trappi ngs, posters and paper, costunes, props, and
rel ated marketing nmenorabilia. (See: List of Itenms Sought,
Attachnent C.) A general plan of on-going acquisition wll
be dependent on the availability of objects in the market
to be purchased privately or at auction. Ooviously, it is
difficult to pinpoint prices to be paid for itens, but
certain expectations of appropriate pricing can be nade.

GUNS, SADDLES, HATS AND SPURS ( Cowboy Trappi ngs)

Rati onal e: Qur audi ence takes great interest in itens such
as weapons, saddlery and other props. Interest ranges from
v variation of design, historic background and celebrity
ownership. W believe many of our prospective audi ence
menbers will be attracted to our nuseum because of the

uni queness of design, artistry and rarity of such itens as
saddl es, guns and spurs. Silver saddles, holsters and guns
bel onging to actors such as WIIliam Boyd, Roy Rogers and
John Wayne, along with itenms that represent the highest
achi evenent in leather and silverwork will also find a

pl ace in the museum (In design devel opnent)

Target |tens:

- @uns of historic value, and guns of specific previous
ownership or use in a fanobus novie will be purchased.
Weapons bel onging to actual historic figures of the
west such as Watt Earp, Billy the Kid, and Custer as
they relate to the cinematic and real events in the
west woul d al so be included. (See: List of Itens
Sought, Attachnment C.)



Spurs belonging to the great stars fromspecific roles
woul d be identified and sought. Spurs belonging to
cowboy actor Jack Hoxie and given to Russ Spai nhower
are already located in Lone Pine. Mwvie spurs fromthe
John Wayne novi e Stagecoach, while not a Lone Pine
film are owned by a Festival Board nenber and coul d
be added to the collection. Local historic spurs would
hel p round out the collection.

Cowboy hats of the Lone Pine stars are as uni que and

i ndi vidual as the stars thensel ves. Conpare Hoot

G bson and TomMx’s hats wth those of Gregory Peck
in Yellow Sky and The Gunfighter. A series of such
hats coul d be effectively presented on a wall of the
museum then giving visitors a chall enge by asking
themto match hats to stars. (See: List of Itens
Sought, Attachment C.)

The artistry of the saddle would be an attraction of
great value to our visitors. Silver saddles, saddles
of different styles and ownership, even fromdifferent
parts of the world matching the |ocations for Law of

t he Panpas, or Tycoon would be appropriate. (See: List
of Itens Sought, Attachnment C.)

The | eatherwork of such artists as Bob Brown, and

ot hers, painting by western artists would be sought
for the gallery or for matching displays to sone of
the film exhibits.

ACGUI SI TI ON BUDGET:
Speci alist: JimRogers and Packy Smith

COSTUMES

Rational e: The history of costunmes of the Lone Pine novies,
not only shows the changes in the filmindustry but the way
Hol | ywood chose to picture the history of the devel opnent
of our country and specifically the region of the Wst.
Tradi tional B-western hero costunes personify Anerican
attitudes about heroes, form ng the outl ook of a whol e
generation of children now running our country and econony.
Under st andi ng the vi ewpoi nt of our entertai nnment industry
towards other cultures, colonialism the inperialist goals
of the British Enpire, Asian and M ddl e Eastern societies
can be aided by studying the costunes and i mages shown in
such novi es as Bagdad, Flanme of Araby, and even Qutl| aws of
t he Desert.

Target |tens:



Pur chase of costunes of the great cowboy actors wl|
be chal | engi ng and expensive. Hoot G bson, Tom M x and
Jack Hoxi e costumes represent early heroes. Hopal ong
Cassi dy, Lone Ranger, John Wayne, Gene Autry and Roy
Rogers are nusts. Should certain representative
costunmes be unavail abl e than reproducti ons woul d have
to be comm ssioned. (See: List of Itenms Sought,
Attachnent C.)

The rol es of wonen in the west including honesteader,
dance hall girl, outlaw and ranch owner wll be
contrasted with pictures of historic wonen to
denonstrate the diversity of wonen’s roles in western
history as well as the accuracy of filnms in depicting
their history. Costunes including Debbie Reynolds’ s in
How t he West Was Won, Nancy Gates in Comanche Station
and Barbara Stanwi ck in The Violent Men would be
exanpl es of sought after itenms. (See: List of Itens
Sought, Attachnment C.)

Costunes fromthe fil mshow ng other cultures could be
contrasted with actual clothes fromthe area. For

i nstance, tribal clothes fromlran Gashgai and Bal uch
tribes could be shown with costunes from The
Adventures of Hajji Baba. (Langley collection.)

A presentation on the Hi spanic heroes of our novies
woul d be attractive to famlies visiting fromL. A
Cesar Ronero as the Cisco Kid, Tito Guizar in Song of
the West and The Llano Kid and Richard Martin in his
many roles in Lone Pine filns are prinme exanples. (In
initial planning stages.)

Speci al i st: Costuner Joie Hutchinson, Emmy w nning
designer, will serve as our specialist in this area.

ACGUI SI TI ON BUDGET:

POSTERS AND PAPER | TEMS

Rat i onal e Wiile the Museum owns a basic coll ection of
stills fromthe Lone Pine novies, and rel ated | obby cards,
t he Museum wi shes to purchase |arger classic posters from
the films, with a focus on the classic novies or filns with
advertising of special graphic interest.

II'lustrative items woul d include one-sheet, three sheet,
and | arger poster formns including quads, banners and
forei gn posters.

Target itens:



Classic filns: Gunga Din, The Lives of a Bengal
Lancer, H gh Sierra, Under Western Stars and the
silent filnms etc. (See List of Itens sought,
Attachnent C.) Prices for first condition of
preservation coul d approach $3000 a pi ece.

Graphi c val ue: Since the focus of our nuseumis filns,
and filns are a visual nedium it is necessary we tell
our story using imges associated with the filnms. The
filme will be set in the context of various critical
gquestions pertinent to society today to show their

rel evance to a new audi ence. Focus of the exhibits
will include thenmes (See Museum Exhi bit
Conceptual i zati ons, separate docunent) and associ at ed
films showing mnorities, role of wonen, violence, and
t henes of water, law, and | and ownership as well as
the science fictions titles including The Mnolith
Monsters. Prices of preserved posters will range from
$100 to as nuch as $800.

Consul tant: Packy Smth

ACQUI SI TI ON BUDGET:

MARKETI NG | TEMS AND RELATED MEMORABI LI A

Rat i onal e: Today marketing itens and adverti si ng canpai gns
are a major part of any release of a |arge budget film
Items at |ocal fast food outlets, contests and toys are al
part of the scene. Hopalong Cassidy, Roy Rogers and to a
| esser extent gene Autry represent the very earliest
exanpl es of mass marketing g of related products. The
Museum needs to docunent this phenonenon through the
acquisition of itens that denonstrate the diversity of the
products involved in these canpaigns.

Target |tens:

- An exhibit of some item such as lunch boxes is a nust.
An exhi bit show ng the nmerchandi zi ng of at | east one
fictional figure associated with Lone Pine filns wll
need to be denonstrated. Mst logically this wuld be
Hopal ong Cassidy and Wlliam Boyd with 33 filns nmade

| ocal ly.
Fan magazi nes, com ¢ books and young people’s clubs
are anot her phenonena that will be illustrated. The

magazi ne Boy’'s Cnema from England as well as the



com ¢ books fromthe United States would be attractive
to fans and visitors alike.

ACQUI SI TI ON BUDCGET
Specialist: Charles Chanplin (?)

H STORY OF FI LM MAKI NG
Rationale: As a filmhistory nuseum The Miseum can al so
denonstrate the devel opnent of the industry because Lone
Pine’s filmhistory begins in the silent era and continues
t hrough the many technical devel opnents up to the I max
canera of today. Children can be attracted to a hand-on
di scovery area where they can build sinple denonstrations
of early filmprecursors as al ready devel oped by Eastman
House in Rochester, NY. Early Edison innovations, a
mut oscope and ki netescope nmachi nes showing silent filns of
Hoot G bson, etc. can be accessed. The devel opnent of the
notion picture camera, including ones |ike those used by
Roscoe Arbuckl e down to nore nodern nmachi nes can be
di spl ayed. Technicol or, sound recordi ng machi nes, 3d as
used in The Stranger Wire a Gun to Imax usage in California
Adventure can be denonstrated with reproductions or actua
nmodel s. An interactive exhibit involving matte paintings
design by Craig Barron and sound editing and design
designed by Ben Burtt again will be edifying and
interesting to our younger audiences as well as their
parents. (In prelimnary design stage)
Target Itens:
- Mut ascopes, kinetscopes, peep shows that preceded the
notion picture projector with early silent filnms from
Lone Pine would be displayed and actual used by
visitors.
The progression of various caneras fromsilent to | nmax
woul d be denonstrated through conm ssioned nodels or
actual artifacts
A smal |l discovery area wth shelves and tables for use
by children who coul d make objects fromthe Eastman
House col l ection using their education Kkits.

ACQUI SI TI ON BUDGET:
Specialist: Leonard Maltin

DEVELOPVENT OF PERMANENT AND TEMPCRARY EXHI BI TS



Subni tt ed,
Chris Langl ey
Museum Executive Director
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